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ABSTRACT

This study was undertaken to study the attitudeutdsvsocial media in relation to their academic estement at
college level students. In this normative studgeeagcher was used survey method. The populatiothéopresent study
consisted of College students studying in West&@eStgte in India. The investigator used the Puimsampling technique.
The sample consisted of 210 students from theahtfeducational stream. The investigator usedShely Attitude scale
towards social media by Halder and Sarkar (2018¢. test consists of 40 items. For analyzing anerjpreting the data the
investigator used percentile analysis, standardat@n,t’ test, and Pearson’s product moment cdaiteon as the statistical
techniques and also used SPSS. The findings shoyi)themale Student attitude better than boystisnht regarding attitude
towards social media (ii Significant difference regsted between Urban and Rural Students regardititude towards
social media (iii) there is a significant Differeistexisted between Science social science andhtiite streamed Students.

(iv)A significant relationship between student ag@it achievement and attitude towards social mefliae student.
KEYWORDS:Student Attitude, Social Media, Academic Achievémen

INTRODUCTION

Social Networks aren’t about websites. They're ab&xperiences.
- Mike DiLorenzo

Today man has touched the pick of development bygipg the different stages of evolution. In pasth thaes in the
forest and cave. At present man has stood on theopdevelopment due to their various needs. Tammeasons for human
development his communication with each other. Fimarpast time, the development of human civilaatias been carried
out that way with the development of communicai®parried out in the same way. Today mass medidoban discovered
with modern science and technology to determinertédium of communication with each other. We us@ua medium to
transfer the different news and information to aryson setting a different corner of the world. Triternet is a great boon
in our life. It helps in every aspect of life. & & very large community which is using the intéffioe pure education. In
present century Science and technology influendletiea portion of the human being. A great giftte€hnology is Social

media or Social networking sites. Use of technol@giyncreasing in the Educational field day by ddgw digital media

| Impact Factor (JCC): 3.7985 - This article can be@wnloaded fromwww.impactjournals.us |




[ 156 Samsujjaman & Tarini Halder|

have noticeably transformed the communication leapls, especially for youth. The Internet is anuigfitial platform that
has changed the way people do things. The termalsmeidia defines the broad range of Internet-basedmobile services
that permits users to join in online exchangesatea content and interacts with others. Social meto defines those
platforms which are either web-based or mobile igppibns that permit persons or organizations t&erend appoint with

user-generated content in digital environmentsl{Beien, 2016).

Background of the Study

Present day classrooms permit students to brirsgtteehnologies with them and use them to comfiieteday-to-
day goals. Students who like to use these in @esobom occasionally find themselves in using thesenologies for other
activities such as accessing social media, wheligeteacher is conscious or not. Various Sociaidekting websites like,
Facebook, Twitter, Whatsapp, Hike, Instagram, Ybejfwetc are getting more priority to the youngstiers to their attractive
feature. Facebook is the most popular social sitersy all the Social Networking sites. Though Soblatworks is only an
electronic connection between users but the préiseatit is noticed that social media has becomadatiction among a few
youngsters, teachers, and children. The effeab@bbwebsites can be fine on students but if we giur focus on the actual
impact of social networks, we will come acrosgs$onorst parts too. Students should give their majcus on education but

recent time students are giving much on such seitid which is an absolutely waste oftime.

Meaning of Social Media

Social media mainly refers to any human commurocatir exchanging information on the internet tlagkes place
through the medium of computer, tablet or mobilkefe are several websites and apps which makssilge. Today Social
media is considered as one of the largest meaosmmunication. It is getting popularity speedilpand the world. Ideas,
content information and news, etc can be exchatigedgh Social media easily.

Social media is the internet based programs to aemizate with friends, relatives, and classmatesllidtvs people

to work together and exchange ideas and creatw aahationship with new friends.

Some Definition of Social Media

Social media is defined by Kaplan and Haenlein (@G internet-based applications which permitftihmation
and exchange of content which is created by usBotial media permits users as well as commurtitidsiild, co-operate
and change the matter.

Run Jones Define that “basically Social Media tge of online media where people engage thems#dvegeak
and share thoughts and information.

Al-Bahrani and Patel define social media as virtmhmunities or networks that permit users to adewith each

other, enlarge communities, and share informati@hideas (Al-Bahrani & Patel, 2015).
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Different Types of Social Media

After the invention of social media, it is seentttiferent types of social media are developedd&nts, teacher,
and adult use various social networking sites. értstiescription of these social media is given faelo

Facebook:Facebook is one of the most popular social medgeésent time. It has launched dhRebruary 2004,
by Mark Zuckerberg. Facebook is a social media ek can post any photo, videos, and music alsexjamss our feeling.
The app massager makes Facebook so attractiviesigeal people. By force look, we connect with aierfds, relatives, and
others. We can send messages to them and alsm efideo through this famous media. Facebook isstbdd by which we
can connect with others, can know, unknown newsiodmation, by which we can follow our great hunitg.

Whatsapp: Side by side of FB, whatsapp is also a popularasaeedia which was launched in January 2009.it is
a messaging system. We can send a message téemgisfivho are in my contact list of the phone. 8eshessage we can
send Videos, voice messages as well as we cartasmunicate with friends through video calling dfatsapp. We can
access whatsapp from the mobile device as welésktdp and laptop also.

Linkedin: Generally itis a professional Social networkirtg §iom the year of 2016 the employer’s post nmsiion
and job seekers post their CV in the site.467 amilfpeople open their account in this site and lillempeople are its activity
per month.

Google: Google is an internettonnected Social media which is conducted by goagt®unt then they are using
the Google+. It is some like Facebook Twitter atitto S.N.S near about 300 million users use ivalstiper month.

Tweeter: Tweeter is also a news and social networking senitovas founded on ¥March 2006. By this SNS
we can post the message or can interact with gttterse messages are called tweet. Only the paspteare registered in
this media, can post messages, but those peoplarghamregistered can only read messages. Thedoofthe tweeter is
Jack Darry. According to the survey report of JOli2 the number of an active user of the tweet8B8& million. We can
also get many news, peoples experience througmibiia.

Youtube: youtube is an American video sharing website inr&aty.2005.Google bought the service in November
2006. Youtube is such kind of media where we catthvaideo, can connect also on it. We also subsdibthe youtube
channels. We can also create a youtube channelaangart Medias. It anyone like video, he or shestare this link with
friends through FB, whatsapp apps.

Hike: hike is an Indian social networking app. By thikeéhiwe can send tens messages as well as stickers,
emogies,images.video, audio, files, voice messagesur friends. It is available 10 languages. dé&ecloper of the hike is

Kevin Bharti Mittal. It was launched on 12 DecemBéf.2

THE PROBLEM
Statement of the Problem

Today education is not confined only in the classrdut it has been spread outside the classroortheeducation

is completed by the means of technology like comipaitobile Tab and other electronically gazettehin2F* century social
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media which is part of teaching is an important amdl-known word to all of us. We know collaborailearning where
student explores some things through group workremdeeded direct interaction of the group membEnis above said
collaborative learning is completed through somiedia. As the social media used every society,estépn must be raised
that is what kind of attitude of student and teashare towards social media. So the present sinitlgtive and analysis
extent and nature of attitudes towards social meidieople residing in college. So the study hasled as.“Student Attitude

towards Social Media in relation to their Acadeahievement.”

Objectives of the Study
Every research has some objectives. The study aratucted to achieve the following objective:
» To measure the attitude of Student towards socialian
* To study the difference of attitude of the studemtards social media among different strata. (ibcajender, Educa-

tional streamed)

 Tofind out the relationship between Academic aohigent and attitude towards social media of troesits.

Hypotheses

The following hypotheses were formulated for thisly

Ha: There is no significant difference between maile female student attitude in terms of Social media
Hw: There is no significant difference between urbad rural students attitude in terms of Social medi
Hos: There is no significant difference between Sogeard art students attitude in terms of Social eedi
Hoi: There is no significant difference between Sogeand literature students attitude in terms of &ouiedia.

Hos: There is no significant difference between Ard diterature students’ attitude in terms of Soaiaidia.

Hos: There is no Significance Relationship betweerdandc achievement and attitude towards social mefiae
student.

Delimitation of the Study

In this study have some delimitation. The presamysis delimited in the following aspect.

» Population & Sample: In this study, Researcher sedscted only 210 college student from scienceaartslanguage

stream. In the selected sample researcher wasello®purposive sampling method.

» Technique: Only survey technique was used to aartythis study.
* Tools used: in this study, only one standardizesstjannaire was used.

* Variables: For this Study, the researcher has densd the following variables: Gender, LocalityuEdtional Stream

(Science, Social Science & Literature) and Acadehaitievement.
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Significance of the Study
According to the researcher the study has theuiatig significance:
* Itis an extension of existing knowledge aboutdttéude social media
* This study able to observe the relation betweétudé towards social media and academic achieveai¢hé student.
* This study will stimulate others to carry out thipe of research work in the future

* It can provide baseline information to educaticampler to chalk out the plan for the welfare of stutdn our education

system as well as the country.

» The study might also be significant as a referendke field of social media in education and ottedated studies.

Operational Definition of the Key Term

« Attitude: Attitude indicates the more favorable amfavorable realization of people towards manyeots. The
meaning of attitude has been defined in severabwsndifferent experts. Allport said (1967), “atitate is the mental
and neural condition of readiness, gathered thraxgterience and exerting a directive or dynamicaicbppon the

response to all objects and situations with whids ¢onnected.”

+ Social media: Social media are computer-based tdobies which assist to exchange data, Views, @ated picture
and another form of expression through virtual camities and networks. Common people generally refesocial
media as apps on their Smartphone or tablet, buttlity is, first this communication tool wagiaied with computers

through the internet.

+ -Relationship: It means the connection betweenviberairiables. In this study, the connection betwatttude towards

social media and academic achievement was found out

METHODOLOGY

Approach of the Study: This present study is a descriptive one and theareber used a descriptive survey
method to conduct the study. Data was collecteouttn the survey. The investigator used an attisedde towards social
media by Haler & Sarkar.

Population: In the present study the researcher consideeeddifege students and teachers (science, soakcsc
language) in West Bengal as population. The colétgéents and teachers of Murshidabad and Nadtictisf West Bengal
were chosen as the targeted population.

Sample and Sampling:Researcher has followed the purposive samplingniqok to select the sample. The re-

searcher divided the college students into thnetesbased on education streams like science,|

sotace, and language.
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A researcher has taken an equal number of stuftemiseach stream that is 70 are a science 70 aial sgience and 70
languages.

Locality

Table 1: Educational Stream-wise Sample Distributia

Science Social science language Total
Students 70 70 70 210

Table 2: Locality and Gender Wise

Male Female Total

Urban 105 105
210
Rural 105 105

Variable for the study: In this research, researolas used two types variables there are Indep¢addrDependent.

Selected Independent variables were mentioned below

It is divided as

e Rural

* Urban

Gender

In this variable entire sample were classified imto category

* Male

* Female

Educational Stream

This variable was divided into three category

» Science

» Social Science

* Language

Dependent Variable (the Main Variable)

Stakeholders attitude towards social media areiored as an only the dependent variable by thereker.
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Table 3: Variable Wise Interpretations

Gender Male 106 122.7467 13.10982
Female 105/ 130.3333 14.62628
Locality Urban 105| 129.2476 14.82642
Rural 105| 125.5238 26.65668
Educational Language 70| 128.1429 14.46363
Streamed Science 70| 129.7857 14.06289
Social .Science 70| 127.6571 12.26387

ANALYSIS AND INTERPRETATION

Hypotheses Wise Analysis

Hoi: There is no significant difference between maild female student attitude in terms of Social media

Table 4: Attitude towards Social Media between théale and Female Student

7.58667 2.16708

Male-Female 3.501 74 .001

Interpretation

Here ‘p’ value was greater than ‘t’ value that ieywnull hypotheses are rejected. It was seen tlsagraficant
difference existed between male and female studegtsding the attitude towards social media. ild¢doe concluded that
the Female Student attitude better than boys studgarding attitude towards social media.

Ho: There is no significant difference between urbash mmal students attitude in terms of Social media.

Table: 5: Attitude towards Social Media Between Urlan and Rural Student

Urban - Rural 1.170 104 .245 3.72381 32.60412

Interpretation
Here't’ value is significant, so the correspondmgl hypotheses are rejected. It was observedsibatficant
difference has existed between Urban and Rurale®tadegarding attitude towards social media. illd¢be concluded that

the Urban Students attitude are higher than raualemts regarding Attitude towards social media.

Hos: There is no significant difference between Scienand social science students’ attitude in termsSafcial

media.

Table: 6: Attitude towards Social Media Between SCENCE and Social Science Students

Sc-Social. Sc 1.0126 .315 2.12857 2.10352
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Interpretation

It is clearly understood from this table that h&realue greater than the ‘p’ value. So,t’ valuedignificant and
formulated null hypothesis is rejected. It is olselrthat Significance Different has existed betw8erence and social
science students regarding attitude towards sowglia. It can be concluded form above table Scishagents’ attitude is

better than Social Science Students regardingudltitowards social media.

Haw: There is no significant difference between Sogeaied literature students attitude in terms of &ounkdia.

Table: 7: Attitude towards Social Media between Seince and Literature Students

Educational Streame ttest
; t | Df Sig.(2-tailed) Mean Difference Std.Error Difference
Science--Literature 74369 .460 1.64286 2.21037

Interpretation

Here't’ value is significant, so the correspondimgll hypotheses are rejected. It was observed dtgiificant
difference has existed between Science Streameditandture Streamed Students regarding attitudartds social media.
It could be concluded that the Science Students@étare higher than Literature students regarditiude towards social

media.

Hss: There is no significant difference between soc&ience and literature students’ attitude in terragSocial
Media
Table: 8: Attitude towards Social Media between Sadal Science and Literature Students’

Educational Streame 86
t | Df Sig.(2-tailed) Mean Difference Std.Error Difference
Social. Science--literature .22%9 .823 48571 2.15984

Interpretation

Here ‘t’ value is significant; therefore the comesading null hypothesis is rejected. It was obserthat existed
significance difference between Social sciencea®ted students and Literature Students regarditodattowards social
media.

Ha: There is no Significance Relationship between deanic achievement and attitude towards social meafia

the student.

Category | Measures | Academic Achievement | Attitude Towards Social Media
Students N 210

Df 178

R .159

Interpretation
Here the value (.159) was significant at 0.05(.02gnce the corresponding null hypotheses weretege So
there exist a significant relationship between studicademic achievement and attitude towardslgoeidia of the student.

According to Karl Pearson, that correlation is veopr.
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Finding of the study

The following findings are given below obtain frahe above statistical analysis and the interpatati

A significant difference existed between male asmidle students regarding the attitude towards lsoeidia. Female

Student attitude is better than boys’ student iggrattitude towards social media.

+ A significant difference has existed between Urbad Rural Students regarding attitude towards kowdia. Urban

Students attitude are higher than rural studegi@rding attitude towards social media.

« Significance Different has existed between Sciemasocial science students regarding attituderttssgocial media.

Science students’ attitudes are better than S8ciehce Students regarding Attitude towards soedia.

A significant difference has existed between SaeBtreamed and Literature Streamed Students regaadiitude
towards social media. Science Students attitudsggiser than Literature students regarding Attitbowards social

media.

« Significance difference existed between SocialrsmeStreamed students and Literature Studentsdrégaattitude

towards social media.

+ A significant relationship between student acadeantievement and attitude towards social mediaetudent.

DISCUSSION AND CONCLUSIONS

One of the major objectives of this research waséatify the difference of attitudes towards sbamedia of the
students belonging to the different educationatastr i.e science, social science, and literaturetleéce are significant
different attitude to social media among the sttslef science, social science, and literature,nseiestudents’ attitude
towards social media is more positive than theesitglof social science and literature stream.

In respect of gender of the students, there agrafisiant different attitude towards social medide attitude of
male students towards social media is more positiga the female students. Attitude towards satiatlia there exists
significant locality. Attitude towards social medifiurban and rural students are clearly sepa@tehe basis of the above

research, it can be said that the attitude of udbagients towards social media is more positivetttearural students.
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One of the important objectives of the above redeaas to find out the relationship between thdett's attitude

towards social media and student’'s academic acimewnt In this regard, it is found that academiciegment is better

for those students whose attitude towards socialianis more positive. In the opposite side, academshievement is

comparatively low of that student whose attitudedaals social media is negative. Therefore, it carsdid that there is a

significant correlation between the attitude tovgasdcial media and academic achievement of students
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